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CONNECTING ADVERTISERS TO SHOW CHOIR 
DIRECTORS & BOOSTERS



Our core audience consists of Directors, Assistant Directors, Booster Club officers, 

and school officials at the high school, middle school, and collegiate levels. Your 

audience includes all those who make or influence the buying decisions for these 

dynamic performance groups. Beyond our US readers, we also have subscribers 

from the United Kingdom, Canada, Italy, Ireland and Australia.

In addition to featuring several show choirs every year, we also offer Celebrity Interviews from 

people connected to Show Choir: Since we launched in August 2012, we have featured Lance 

Bass, Miss America 2013 Mallory Hagan, the star of VH1’s “Off Pitch,” singer Shelly Fairchild, and 

Tyne Stecklein from “Dancing with the Stars.”

Most importantly, Productions offers pertinent and trusted editorial and product information on 

all products and services relevant to our audience: Costuming and Props, Staging, Acoustics and 

Sound, Videography Equipment, Auditoriums, Music and Custom Music Arrangements, Travel, 

Camps, Competitions, Fundraising, and more. Additionally, features are searchable through an on-

site search engine, making it easy for visitors to find related articles or vendor directory listings by 

topic. Editorials and features can even be linked to the Vendor Directory.

ISSUE
ARTWORK 

DUE 
FEATURES

PRODUCT 
SHOWCASE

February 1/17/24
Choir Management,  
Software, and Travel

Buyer’s Guide

April 3/16/24
Acoustics, Camps,  

and Clinics
Staging Equipment

June 5/16/24 Fundraising and Travel
Set Design, 

Sound, and Music

August 7/17/24 “Back to School” Costuming and Auditoriums

October 9/15/24 Staging and Competitions Fundraising

December 11/16/24 Lighting and  Sound FX
Musical Arrangements 

and Sheet Music

EDITORIAL CALENDAR 2023

GET YOUR PRODUCT INFORMATION IN FRONT OF 
OVER 13,000 ENGAGED READERS.



Since we started in 2012,  
we have become the go-to, 
trusted source for everything 
show choir.

Not Bound By Geography or  
Rapid Changes to The Field
Because we can offer unlimited digital 

versions, our intended audience has 

rapidly grown in some ways we anticipated 

(with more and more show choir members 

subscribing) but in some surprising ways 

too. We wanted any show choir members 

to have access to the magazine, and we 

have hundreds of subscribers from that 

demographic. We are also delighted to 

see that show choir members from other 

countries continue to subscribe. Finally, we 

have continued developing our connections 

to Musical Theatre educators, “regular” 

Choir directors, and even Band Directors 

and Boosters. Perhaps most importantly for 

advertisers, the digital issues also broaden 

your reach by encouraging sharing from 

e-blasts and social networking sites. The 

magazines are shared and re-shared for 

several weeks after each release date and 

are permanently archived on our site.

Digital Interaction is Perfect 
for this Mobile, Active, and  
Creative Culture
Because Show Choir booster officers and 

members are often changing every few 

years, or even annually, it’s crucial they have 

a simple and quick way to guarantee their 

subscriptions arrive without fail. Additionally, 

they can view their digital issues at any 

time and place and return with one click to 

issues when they are ready to focus on a 

task: whether that be choosing costuming, 

purchasing risers, or looking for tips to mic 

a stage.

PRODUCTIONS 
IS THE ONLY 
SHOW CHOIR 

MAGAZINEIN 
THE INDUSTRY. 



1X 3X 6X

Full Page 1495 1180 1035

Two Page Spread 2900 2320 2030

1/2 Page Island 875 700 615

1/2 Page 825 660 580

1/3 Page 600 480 420

1/4 Page 465 370 325

Inside Front Cover 1900 1560 1410

Inside Back Cover 1650 1320 1170

Back Cover 2100 1680 1530

RATES
LIVE AREA TRIM BLEED

Full Page 7.625” x 10.125” 8.375” x 10.875” 8.625” x 11.125”

Two-page 
Spread

16” x 10.125” 16.75” x 10.875” 17” x 11.125”

1/2 Island – 4.875” x 7.625” –

1/2 Horizontal – 7.75” x 4.875” –

1/2 Vertical – 3.75” x 9.875” –

1/3 Square – 4.875” x 4.875” –

1/3 Vertical – 2.25” x 9.875” –

1/4 Square – 3.75” x 4.875” –

SPECS

COST SIZE

Banner $1000/month 728px x 90px

Spotlight Square $500/month 180px x 150px

Billboard Square $1,200/month 300px x 250px

Targeted Skyscraper $2400/month 300px x 600px

Vendor Directory $600/year Logo + 100 words

ONLINE

ADVERTISING HIGHLIGHTS
Digital issue advertisements in the magazine are live linked with 
your contact information and/or multiple webpages connected to a 
variety of products your company offers. With certain packages, you 
can have a no-cost Product Showcase, where you have space to 
offer detailed information about one of your products or services.

Other Digital Advertising Options include billboard squares, 
leaderboard banners, spotlight squares, and targeted skyscrapers. 
We also offer a Vendor Directory listing. 

All past issues are archived at productionsmag.com, where visitors 
can also find a community of products and services tailored to show 
choir. Digital ads are targeted to those categories for both vendor 
directory listings and for articles.

Exclusive issue sponsorship and themed-eblast sponsorship for the 
following categories: Costuming, Staging, Fundraising, Travel, Music 
Arranging, and Lights/Sound.

FEBRUARY BUYER’S GUIDE
The Buyer’s Guide will be one of the most read and re-read issues 
of the year. In addition to editorial, we will have a detailed listing of 
products and services in the Marketplace categories; we also offer 
clients an opportunity for an Enhanced Buyer’s Guide Listing.

Reach your audience 
across multiple 

platforms



Custom 
arrangements 

have been a 
standard  
in many 

competition 
show choirs.

Most show choir directors and choreographers 

know that designing their shows around their 

custom charts will give them an edge over other 

groups. For younger generations of new show 

choir directors, the idea of stepping into the whole 

custom arrangement aspect of their show can seem 

daunting.

C U S T O M  A R R A N G E M E N T S
by Jeffrey Bowen

THE INS  
AND OUTS OF Staging and Auditoriums, Choreography, Music and Custom 

Music Arrangements, Lighting, Acoustics, Fundraising, 
Travel, Show Choir Website Design, Costuming, Choir 
Spotlights, Celebrity Interviews, and more!

Whether we are reaching choral departments with hundreds 
of students or those who work with smaller collegiate-level or 
middle-school show choirs, we hit the directors and booster 
organizations of nearly every show choir in the nation.

WHAT WE COVER

FEBRUARY 2023

SET 
DESIGN:  
ENDURING 
ADVICE FROM 
STARS IN  
THE FIELD

BUYER'S 
GUIDE 2023

FINDING 
THE LINE 

BETWEEN 
OPINION 

AND 
STANDARD

Confessions
OF A SHOW CHOIR JUDGE

FUNDRAISING

Brainstorm Event Ideas
Donors are more likely to come forward when 

the event is engaging and fun. Keep ticket 

sales affordable so the whole community can 

participate—more ticket sales equate to more 

money raised beyond donations. Consider 

your audience. If the event focuses on student 

donations and ticket sales, make sure the 

fundraising activity is something students 

will be drawn to and excited about. If you are 

targeting businesses for larger donations, 

share with them how their support benefits 

the students and the show choir program. 

Make sure your fundraiser appeals to and is 

accessible to your target audience. 

Here is a wide range of event suggestions 

for your consideration:

Donation jar at the reception desk—make 

sure it stands out visually.

Spaghetti or pancake dinner—cooked and 

served by the show choir.

Quick pick-up dinners for families on a 

weeknight.

Holiday or themed school dance.

Direct sales—socks, popcorn, coffee, or 

cookie dough. Online offerings allow for 

out-of-state sales to family and friends.

Bake sale—good, old-fashioned cookies, 

cakes, loaves of bread, and brownies 

baked by show choir kids and their families.

Online or in-person auctions—ask for 

auction items from the community.

Pie or water balloon throwing contest—

design different targets to aim for.

I do not relish the idea of asking people for donations. However, 

I absolutely love our local high school show choir, which boasts 

amazingly talented students who manage to balance studying 

with after-school rehearsals and competitions across the state. 

For that reason—for those kids—I am willing to step out of my 

comfort zone to do whatever I can to help make their show 

choir dreams a reality. Other parents and the surrounding 

community feel the same way; they also want to help create 

and support opportunities to financially support the show 

choir. With that in mind—and after a few years of parenting a 

show choir kid, volunteering as a chaperone during compe-

titions, and helping behind the scenes—this is what I have 

learned about successful fundraising.

I do not enjoy fundraising.

by Hilary Harkness

KEEP THE FUN IN
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It’s time to return to schools and stages everywhere. Our guide covers 
fundraising, costuming, stages, music, and technology—all the items  

that make a show choir award winning. 

DORNINK 
www.dorninkshowchoir.com 
Dornink, a custom-design fashion house 
in Des Moines, Iowa, can create your show 
choir costumes to perfectly complement 
your set. Choose from our many styles or 
design your own and let us make your vision 
a reality. Dornink styles can be customized 
to fit your set and your budget. Dornink 
has over twenty-three years of experience 
creating show choir costumes for schools 
through the Des Moines and surrounding 
areas. Founder Faythe Dornink began 
custom sewing costumes for her daughters 
in show choir in 1992 when she realized their 
need for a unique look. Since then, designer 
and daughter Sarah Dornink, educated and 
trained in New York, has joined the business. 
Sarah and Faythe will personally work with 
you to custom design your costumes and 
create the perfect set. Work with our design 
team to custom design the perfect look for 
needs. Whether you’re looking for show choir 
or theatrical costumes, we can design and 
create just about any style. Be inspired by the 
many fabric selections on our fabric page. 
And if you don’t see what you’re looking for, 
just ask! Let Dornink set your group apart 
from the rest. Dornink can design and create 
the look you need. Our design team is always 
sourcing new fabrics, styles, and the latest 
trends to keep your group looking amazing 
on stage.  

DUTCH MILL BULBS 
www.dutchmillbulbs.com 
For over half a century, Dutch Mill Bulbs has 
been committed to providing our customers 
with the best available bulbs and rooted 
perennials. We work only with reputable 
growers who share our dedication to quality 
and service. We look forward to an oppor-
tunity to earn your business. Dutch Mill Bulbs 
was established in 1960 with a company 
vision based on several criteria. First, we 
were committed to a unique fundraising 
idea that was environmentally responsible 
and available year-round, offering spring 
and fall flower bulb fundraising programs. 
Second, we would provide no-risk spring and 
fall flower bulb fundraising programs. Next, 
we would provide low cost, easy-to-sell, 
guaranteed-to-bloom-and grow-and-bloom 
pre-packaged flower-bulbs and bare-root 
perennials. Finally, we committed ourselves 
to superior responsiveness to customer 
needs as well as continuous improvement. 
We’ve been so successful for so long because 
we not only stand behind our products with 
a no-nonsense guarantee, we also stand 
behind our customers, offering unmatched 
service and support. Contact us toll free at 
800-533-8824 or visit our site to get started 
on your next fundraiser!  

C O N T I N U E D . . .

BACK-TO-SCHOOL GUIDE
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