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As a show choir director, you're not just managing the choreography and 
harmonies of your group—you’re also responsible for ensuring your stu-
dents have the necessary resources to thrive. From costumes and music 
rights to travel expenses and auditorium rentals, the financial burden can 
be substantial. Luckily, fundraising events can provide a fun, engaging 
way to bring in the much-needed funds while strengthening community 
support. Here’s a guide to help you organize and execute a successful 
show choir fundraiser that resonates with donors and keeps your group 
thriving.
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Understand Your Needs 
and Set Clear Goals
Before diving into event planning, it’s 
crucial to determine what you’re raising 
money for and how much you need. 
Whether you're targeting funds for 
costumes, new audio equipment, or 
travel costs for an upcoming competition, 
be specific. Donors are more likely to 
contribute when they understand exactly 
where their money is going and can see 
the impact their contribution will make.

For example, if your show choir 
needs $5,000 for costumes for a spring 
performance, let donors know. If travel 
costs to a national competition will run 
you $10,000, break that down for them. 
Transparency builds trust and creates a 
sense of purpose around the event. Once 
you know what you need, set realistic 

financial goals for the event based on 
past fundraising efforts and the potential 
audience size.

Pick the Right Event Type
Not all fundraising events are created 
equal. What works for one show choir 
might not work for another, depending 
on your community, resources, and the 
needs of your group. Below are a few 
event ideas that have proven successful 
for show choirs:
•	 Benefit Concert: Showcase your 

students' talent by hosting a perfor-
mance. Sell tickets to family, friends, 
and the community, with all proceeds 
going toward your specific needs. 
Add a donation table in the lobby 
where attendees can contribute 
more if they feel moved to support 
the cause.

•	 Silent Auction: Partner with local 
businesses and families to donate 
items or experiences that attendees 
can bid on. You could auction off gift 
baskets, vacation packages, or even 
front-row seats to your choir's next 
big performance. Adding a silent 
auction to a concert or dinner event 
is a great way to increase fundraising 
potential.

•	 Dinner and Show: Turn your event 
into an experience by hosting a 
themed dinner alongside a choir 
performance. This kind of event 
can attract larger donors, especially 
if it’s marketed as an elegant or 
formal evening. You can add live or 
silent auctions to the event to boost 
revenue.

•	 Talent Show: Engage the whole 
community by organizing a talent 
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show where your choir students, 
parents, and even faculty members 
can showcase their skills. Sell tickets 
for entry and offer donation options 
for people who want to support 
specific performers or needs.

•	 Crowdfunding Concert Livestream: 
For choirs with a strong online 
presence or community members 
spread across different locations, 
consider hosting a virtual concert 
with a crowdfunding component. 
Platforms like GoFundMe or Patreon 
allow you to accept donations from 
viewers who can't attend in person.

Target Special and 
Specific Needs
One of the most powerful strategies for 
fundraising is aligning your event with a 
specific need. Here’s where you can be 
strategic: instead of hosting a general 
fundraiser, consider tying the event 
to something tangible. When people 
know they are contributing to a specific 
cause, like buying a new sound system, 
upgrading costumes, or funding a trip to a 
national competition, they are more likely 
to give.

For example, during a benefit concert, 
you might highlight different giving levels 
that correspond to your needs. A $50 
donation could fund one costume, a 
$500 donation might cover the cost of a 
student’s trip to a regional competition, 
and a $2,000 donation could sponsor the 
entire choir’s new microphones. Providing 
these tiers helps donors visualize the 
impact of their contribution.

Additionally, consider creating a wish 
list that’s available at the event, showing 
exactly what items or services the choir 
needs. This approach makes giving more 
personal and impactful.

Incorporate Personal Stories
Fundraising is most effective when there’s 
an emotional connection, so it’s essential 
to personalize your cause. Sharing the 
stories of individual choir members, 
especially if they have overcome 
challenges to participate in the group, can 
be incredibly powerful. For example, you 
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might tell the story of a past student who 
dreamed of a career in music but needed 
help with travel expenses to attend a 
national competition; donors chipped in, 
and the student now has a full scholarship 
to study music in college. More generally 
you can highlight the impact the choir 
has had on students’ lives, whether it’s 
improved confidence, teamwork skills, or 
giving them a valuable creative outlet.

Incorporating these narratives 
into your event—whether as part of 
a video, a live speech, or printed on 
event materials—will give your donors a 
sense of connection and show them the 
real-world impact of their support.

Leverage Corporate 
Sponsorships and Partnerships
Local businesses are often eager to 
support community initiatives and show 
choir events are no exception. Consider 
approaching businesses in your area for 
sponsorship opportunities. In exchange 
for their support, you can offer adver-
tising space in your event programs, 
recognition in social media posts, or even 

naming rights for specific event elements.
For example, a local restaurant might 

sponsor your Dinner and Show event, 
providing food or discounts in exchange 
for recognition at the event and in all 
marketing materials. A music store might 
donate an instrument or equipment for a 
raffle. The key is to find businesses that 
align with your goals and audience and 
structure the partnership in a way that 
benefits both parties.

Create Lasting Engagement 
Through Follow-Ups
One of the biggest mistakes directors 
make after hosting a fundraising event 
is not following up with donors. Don’t let 
the relationship end when the event is 
over! Send personalized thank-you notes 
or emails to everyone who attended 
or donated. Let them know how much 
money was raised and, more importantly, 
how that money will be used.

For larger donors, consider going the 
extra mile by offering them exclusive 
updates. For example, if a donor funded a 
new set of costumes, send them pictures 

of the students wearing them during a 
performance. If they helped cover travel 
expenses, invite them to a post-trip 
reception where they can hear about the 
competition experience firsthand.

This kind of ongoing engagement not 
only shows appreciation but also helps 
build long-term relationships. These 
donors are much more likely to contribute 
again if they feel valued and see the 
impact of their generosity.

Promote Your Event Strategically
No matter how fantastic your fundraiser 
event is, it won’t be successful if no one 
knows about it. Promotion is key, and 
you’ll need to get the word out early 
and often.

Start by reaching out to your show 
choir's immediate network, including 
parents, friends, and family members. 
Use social media platforms to share 
event details and encourage community 
members to attend. Create an event on 
Facebook or use Instagram stories to 
showcase rehearsal snippets and event 
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planning in action. Additionally, reach out 
to local newspapers, radio stations, and 
community bulletin boards to advertise 
your event.

If possible, create promotional 
materials such as flyers or posters to hang 
in local businesses, libraries, and schools. 
And don’t underestimate the power of 
word-of-mouth marketing—encourage 
students, parents, and faculty to invite 
their own networks.

Consider Seasonal Events
Timing can play a crucial role in the 
success of your fundraiser. Consider 
hosting your event during the holidays or 
in conjunction with other school events. 
For example, a "Holiday Spectacular" 
concert can bring in families eager for 
festive entertainment while supporting 
a good cause.

Or, piggyback on a larger school event 
like Homecoming or a spring festival. By 

holding your fundraiser during an already 
planned gathering, you can attract larger 
crowds and tap into existing school pride 
and enthusiasm.

Maximize Profit with Creative Add-ons
To boost the fundraising potential of 

your event, consider incorporating some 
additional revenue opportunities. For 
instance:

•	 Raffles or Prize Draws: Partner 
with local businesses or families 
to donate prizes.

•	 Merchandise Sales: Sell choir-
themed merchandise like t-shirts, 
mugs, or posters.

•	 Photo Booths: Set up a photo 
booth at your event and charge a 
small fee for fun snapshots.

These small touches can add signif-
icant revenue without requiring much 
extra effort.

Final Thoughts
Organizing a fundraising event for your 
show choir can be an incredible way to 
engage your community, raise essential 
funds, and provide your students with 
the resources they need to shine. By 
focusing on specific needs, personalizing 
your message, and creating an enjoyable 
event experience, you'll foster stronger 
connections with donors and ensure 
that your choir thrives both now and in 
the future. Just remember: your passion 
for your students and their success is 
contagious. With a well-planned event 
and clear communication, your donors 
will be as excited about supporting your 
show choir as you are about leading it.
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